
U G A  M E N ' S  G O L F



VISUAL IDENTITY



UGA MEN'S GOLF SOCIAL MEDIA



inspiration



BRAND COLORS AND TYPE

INTEGRAL (MEDIUM)
INTEGRAL (REGULAR)

INTEGRAL (BOLD)

Milestone
#CC0000 #222222

red BLACK

#FFFFFF #9EA2A2
WHITE GRAY



BRAND VOICE



Classic 
Timeless

CLEAN



Include more action shot photos,
maintain same photo edits from week to
week

LIMIT GRAPHICS AS COVERS

BRAND VOICE 
OBJECTIVES

Tag players, notable alumni, and
tournament/league accounts

BE MORE INTERACTIVE

Avoid long captions, use emojis to
break up text, stick to a weekly
schedule

CLEAR, CONCISE, CONSISTENT



GRAPHICS





Sample copy

E.B. Smith Clubhouse  
UGA Boyd Golf Center

Bring on Spring season  
 

2  more days until will 
be heading to the 

Puerto Rico Classic in 
San Juan, PR 

Back to our Georgia 
roots  Georgia Men’s 
Golf qualifies for the 
SEC Championship in St. 

Simons, Georgia 

Back in Bulldawg territory 
Staying close to home as 

we travel to Greensboro, 
Georgia for the Linger 

Longer Invitational. 

Vegas Bound ✈  The No. 
(current ranking) 

Bulldogs head west for 
the Southern Highlands 
Collegiate tournament 

this week

 Hogan Award Watch List 
Congratulations 

@jtrentphillips on being 
named to the 30-man watch 

list for the 
@BenHoganAward! 



CONTENT CALENDAR













CRISIS COMMUNICATION



Star player gets arrested

underage DUI
20 years old

birthday in two months





ANALYTICS



IN-SEASON

https://docs.google.com/spreadsheets/d/1CiPLuUVZTvRSdwU64VWadipfQYxXUCT6hO8u3nlBr5E/edit?usp=sharing


OUT OF SEASON

https://docs.google.com/spreadsheets/d/1CiPLuUVZTvRSdwU64VWadipfQYxXUCT6hO8u3nlBr5E/edit?usp=sharing


IN-SEASON VS OUT OF SEASON



PITCH LIST



EQUIPMENT

“New equipment alert  @titelist @nikegolf”
“Teeing it up @titelist style #GoDawgs”

Photos or Motion Graphic Video

Twitter and/or Facebook

One per tournament

Every other week (during tournament weeks)

Logo inclusion on golf equipment (golf balls, clubs, etc.)

Post Copy Example

Media Type

Platform

Total Number of Posts

Frequency

Sponsorship Inclusion



INSPIRATION



Hole No. 18 drone video

“Different view of the links from up here @sponsor
@sponsor ”

Video

facebook/twitter

One

once

4-5 slots, varying companies, or just 1

Post Copy Example

Media Type

Platform

Total Number of Posts

Frequency

Sponsorship Inclusion

https://www.tiktok.com/@pgatour/video/7072734133809728810?is_copy_url=1&is_from_webapp=v1&lang=en


MASTERS TICKET GIVEAWAY
Post Copy Example
“  MASTERS GIVEAWAY 

Win two tickets for the 2022 Maters
Tournament in Augusta, Georgia! 

We’re partnering with @stubhub to
send one of you and a friend to the
2022 Maters Tournament in Augusta,
Georgia! 

Like and tag who you would want to
share a pimento sandwich within the
comments ⬇  More details at
www.UGAMen’sGolfMastersGiveaway”

PHOTO/graphic

facebook

One

Once, two weeks out from
Masters Tournament 

Logo in the photo, tagged
in the post

Media Type

Platform

Total Number of Posts

Frequency

Sponsorship Inclusion



product placement

“What are some of your favorite
sports outside of golf
#QuestionOfTheDay #GoDawgs”

“If you could only bring 3 items to a
deserted island, what would you
bring? #QuestionOfTheDay
#GoDawgs”

video

twitter

Post Copy Example

Media Type

Platform

One

Once a month, during the
spring semester on a bi-
week

Player holding product
and/or product sitting in
front of player, product
logo at end of video on
black background

Total Number of Posts

Frequency

Sponsorship Inclusion



leaderboard & Round
highlights graphic

“Final from Day ✌  at the Linger
Longer Invitational. The Bulldogs
sit in second place as they enter
the final round at Great Waters
Golf Course. #GoDawgs ”
“Senior Trent Phillips paced the
Bulldogs today during their third
round as he posted a 6-under 66.
#GoDawgs ” 

photo/graphic

Post Copy Example

Media Type

twitter and/or facebook

1 each tournament

1 each tournament

logo on graphic

Platform

Total Number of Posts

Frequency

Sponsorship Inclusion



STORYBOARD





NATIONAL CHAMPIONSHIP









Thank you!


